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Different retail types have been developed in the last decades, mostly outside of city centres 
throughout Europe. Consumers’ behaviour consequently changed and had negative effects on 
development and decline of traditional city centres. City centre retail provided not only economic but 
also social benefits to the community (Thomas and Bromley 2003). Balsas (2007) highlighted that 
revitalization of the affected city centres includes also “housing improvements, retail modernizations, 
infill and brownfield redevelopment, public space improvements, streetscaping and pedestrianization 
schemes”. Ribeiro (2010) emphasises that historical buildings represent an important asset in older 
towns’ centres and that the cautious optimization and use of these assets are a challenge for owners 
and for the entire community. Van den Berg and Braun (1999) identified four important groups of 
stakeholders in the planning and management processes of city centres revitalization: companies and 
retail, potential and existing inhabitants, city visitors and investors. While Neto, Pinto and Burns 
(2014) in their study evaluate the impacts of urban regeneration and stress the importance of a planned 
strategic approach. 
 
This paper deals with the revival of old city centres and the role of retail trade. The theoretical part 
includes basic concepts as well as the reasons that led to dying out of old city centres. The paper is a 
case study based on the presentation of the chosen municipality, as well as on the analysis of its 
activities for the revival of the old city centre and a qualitative study, in which we investigated the 
perceptions and experiences of stakeholders regarding the situation and the activities undertaken by 
the municipality for the preservation of trade in the city centre. It was determined that the selected 
municipality is moderately successful in revitalizing the city centre, while at the same time we were 
using the perceptions of stakeholders in order to identify possible disadvantages and possibilities for 
reducing them. Research has been done among entrepreneurs inside the city centre to find out whether 
they are ready to cooperate with other stakeholders in the development of the process of establishing 
city centre marketing. To reach the research goals different methods have been employed: content 
analysis of secondary sources as municipality policy documents, half structured interview with main 
stakeholders and an exploratory case study method. Finally we provided theoretical and 
methodological contribution in the field of revitalization of the old city centre in the selected 
municipality and beyond, so we were able to present a viable marketing strategy for the revitalization 
of city centres. The additional goal of this paper is to propose an integrated view for the discussions on 
the revitalization of private and public spaces, city marketing and on the municipality roles and 
interventions. 
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