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Abstract. This paper pursues the investigation perspective outlined by the following research question: 
how do consumers perceive and respond to the sustainability proposition of products in the case of the 
wine sector?  
 
Sustainability is a key factor for value creation in various production sectors with different 
environmental, social, and economic dimensions. It can contribute significantly to pursuing a better 
reputation and brand image for all stakeholders, particularly consumers (Wilson 2015). However, 
companies' commitment toward sustainability should be adequately perceived by the consumers to 
create value. Indeed, the multidimensional meaning of sustainability and the wide offer of products may 
generate different consumer perceptions and choice decisions (Schäufele, and Hamm 2017).  
 
This investigation perspective fits well in the wine sector. According to recent data (SINAB 2021, 8), 
about 7% of the world's registered wine-growing area is cultivated using organic farming production 
methods, with an exceptionally high rate of increase in recent years: +600% in the last twenty years and 
+114% in the last decade, especially in Europe, where Spain, France and Italy represent the market 
leaders. On the demand side, numbers are also growing, even though sustainable wine still represents a 
niche market, given that it accounts for around 3.5% of the total quantity purchased worldwide. In order 
to compete nationally and internationally, offering sustainable products, wine producers should fully 
understand consumers' views (Capitello, and Sirieix 2019). Several studies on sustainable wines 
highlight the interest of consumers in these products. They also show that consumers perceive an 
information gap about agricultural practices carried out, criteria for quality evaluation, reliability of 
certifications and other factors that often lead them to a state of confusion affecting their purchasing 
choices (Capitello et al. 2021; Delmas, and Grant 2014; Forbes et al. 2009; Heinzle, and Wüstenhagen 
2012; Mariani, and Vastola 2015; Szolnoki 2013; Zucca, Smith, and Mitry 2009).  
 
This study aims to offer new insights into the sustainable wine market by using a model of consumer 
confusion (Mitchell, Walsh, and Yamin 2005). Consumer confusion is defined as "consumer failure to 
develop a correct interpretation of various facets of a product/service, during the information processing 
procedure" (Turnbull, Leek and Ying 2000, 145). This model includes the following elements: the 
antecedent factors, the mediating and moderating variables, the possible consumer coping strategies, 
and the consequences. From the methodological point of view, quantitative research is carried out 
through a questionnaire on a convenience sample of 120 consumers. Based on multivariate methods, 
data analysis is conducted using the statistical software SPSS. The study's first findings allow us to 
highlight the presence of some relevant aspects. First, consumer confusion emerges, mainly driven by 
information overload, ambiguity, and similarity. Further, other aspects arise from the research: 
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interesting relationships with mediating and moderating factors, such as product knowledge, consumer 
involvement, purchase environment; coping strategies, such as confusion reduction, postponing or 
abandoning purchases; different consequences, such as negative word of mouth, decreased trust and 
consumer dissatisfaction.  
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